
ADVERTISING SERVICES INDEX

 The French experiment



Plan of the presentation

n An industry overview

n Advertising placement
n The output
n Price transaction
n Price and audience
n The survey

n Advertising creation
n Types of prices
n The method

n Conclusion



An industry overview

The customer
Advertising

 Agency

Media Buying
Service

Firm which sells
ad spaceAd space

Ad creation



Advertising placement

n The output
n Price transaction and price list
n Estimation of the price
n Price and audience
n The survey



Advertising creation

n Types of prices
n Commission rate on the purchase of ad

space
n Commission rate on the outside services

expenses
n Set price
n Hourly rate
n Incentive



The commission rate : an example
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Advertising creation : types of price
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